What is a Social Media Audit?
As companies and brands seek to maximize their reach and make their voice heard through various social media platforms, it is crucial for them to monitor and review their actions and the corresponding data very frequently. The most efficient way for them to do this is through conducting a social media audit. A social media audit is an in-depth breakdown of all the social media platforms a company is using actively. This involves a deep-dive review of their presence, activity, and performance. 

A Breakdown of Buhi’s Social Media Audit
[image: BuhiSocialMediaAuditDesignv2.pdf and 4 more pages - Personal - Microsoft​ Edge]Buhi Bags is a fictional online retail brand that sells various types of luggage and bags. This brand is presented to students through a variety of different simulations that focus on different aspects of digital marketing. In Buhi’s social media marketing simulation, they provide a detailed social media audit for students to refer to and take notes on. In this audit they list each social media platform they are present on, including: 
· Facebook
· Instagram
· Tik Tok
· Pinterest
· Twitter
[image: BuhiSocialMediaAuditDesignv2.pdf and 4 more pages - Personal - Microsoft​ Edge]Additionally, they provide demographic statistics for each platform’s audience, the best and worst times to post, and the growth rate of each platform. Below is an example breakdown of Buhi’s Facebook audience.
How to Utilize Buhi’s Audit
Not only does Buhi provide a social media audit, but they also supply students with in-depth breakdowns of each target market. These breakdowns include each market’s age, income, marital status, interests, and the bag type there are in the market for. Using both the buyer persona breakdown and the social media audit, we are then able to select a market to focus our time and funds on. Once a target persona has been selected, the social media audit must be reviewed and compared to the demographics of the chosen buyer persona. Through this comparison, it is possible to identify the most effective means and platform to reach this market through. 
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Overview

As an e-commerce retailer, Bui relies heavily on social media marketing to maintain
relationships with its audience and drive revenue. The following information was compiled
from analytics across all Buhi social media channels for the past 12 months.

Reach  Buhi's number of page likes, follows and/or subscribes, and impressions by social
media channel.

Facebook

Instagram 421233

TikTok 227,466
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Engagements  Buhi’s total number of clicks, reactions, comments, and shares by social
media channel.
Facebook
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TikTok
YouTube
Pintorest
Tuitter
Conversions  Buhis total number of revenue-generating conversions by social media channel.
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